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Speaker Bio 
Bryan Boruff is an environmental geographer and Associate Professor in the UWA School of Agriculture 
and Environment, the University of Western Australia (UWA). He has expertise in the application of 
Geographic Information Systems (GIS) and Remote Sensing (RS) technologies to a range of environment 
management issues. Over the past decade, Bryan’s collaborations have expanded to examine human-
environment interactions across the fields of environmental planning, population health, sustainable 
livelihoods, renewable energy and agricultural production. Bryan has extensive experience working in 
both developed and developing nations in multidisciplinary settings with academic, private and 
government stakeholders. 
 

Presentation 
Agritourism is an important part of the Australian tourism market providing direct and indirect benefits to 
agricultural businesses and rural communities across Western Australia (WA). Between 2015 and 2016, over 1.5 
million tourists visited Australian farms - and whilst agritourism conjures notions of wineries and farm stays, the 
market has become increasingly diverse. Agritourism can be thought of as any activity supplementary to 
agricultural production where tourists visit working farms or other agricultural settings to participate in interactive 
experiences. WA is a strong agriculture state with a diverse number of agricultural resources. Yet, to date, the wine 
industry and associated businesses have dominated the market.  
 
Further, recent trends suggest consumers are interested less in ‘buying things’ and more in ‘doing things’, with 
tourists increasingly in search of an authentic and compelling experience. Agribusinesses provide a destination 
with physical characteristics allowing for interactive visitor experiences yet there is little appreciation of how to 
expand the market to take advantage of the state’s agricultural resources. To this end, this study aimed to enrich 
understandings of the Southwest WA agritourism sector, highlighting opportunities for future growth.  
 
First, to gain insight into tourist preferences and movements throughout WA, agritourism providers across the 
region were systematically identified and mapped. Next, agritourism provider marketing approaches were 
surveyed with an emphasis on the use and importance of social media. Agritourism businesses were then audited 
to understand the breadth and depth of experiences offered to tourists. Finally, a subset of agritourism providers 
were interviewed to provide a deeper understanding of successes and failures within the industry.  
 
Results indicated that whilst businesses appear to have a variety of views on how to further develop the 
agritourism sector in WA’s Southwest, greater industry consolidation and strategy was considered key to 
improving communication between local and state tourism bodies and in allowing mass and targeted advertising 
to entice more visitors. This type of coordinated approach to promoting WA agritourism, as well as better linking 
to the already well established wine industry, would provide enhanced visibility within Australia and abroad.  
 


